
JOEL ROSADO www.rosadojoel.com rosadojoel@gmail.com 301.693.4457

SKILLS RESEARCH
User and stakeholder Interviews, usability benchmarking, observation, moderated and unmoderated usability testing,
recruitment, survey design, affinity mapping, storyboarding, task analysis, quantitative analysis, automating operations

SOFTWARE
Figma, Qualtrics, UserTesting, Invision, Sketch, Jira, Confluence, Zoom, Slack, Calendly, ProductBoard, Salesforce,
Zapier, Looker, Tableau, PowerBI, Excel

EXPERIENCE SPLASH
Senior UX Researcher   New York, NY   March 2021-Present

● Generated requirements to rebuild Splash’s Salesforce integration. The research led to Splash designing and
developing an improved integration that aims to help retain and grow the business.

● Produced research on field marketing that was used by product and sales to redefine Splash positioning

● Generated personas based on year-long library of interviews and walked product managers through the personas
to create buy-in and understanding

● Created research depository shared across the company that tracks quotes, interviewees, accounts, and evidence

VALLEY NATIONAL BANK
Senior UX Researcher   New York, NY   March 2020 – March 2021

● Produced Valley’s first customer pulse survey to measure effects of Covid-19 on commercial and retail customers
within first month of employment

● Procured Qualtrics as Valley’s immediate survey tool---this is the first step in building a integrated, automated data
flow between Salesforce, PowerBI, and Marketing Cloud

● Produced generative research on challenges that PPP customers experienced, this information then fed into
archetypes employed by sales, executives, and marketing to more accurately meet the needs of an important
segment

● Executed tactical research on online account opening, proof-of-concept for new products, PPP portal, content
strategy

CAPITAL ONE
UX Researcher    New York, NY    May 2019 – February 2020

● Facilitated workshops with Marketing Experiences (MX) and Product Experience (PX) teams to generate research
needs. Turn needs into practical plans to satisfy generated needs.

● Planned and conducted research for six days in nine different physical Capital One cafe markets: Boston, Miami,
and Philadelphia

● Facilitated workshops with team stakeholders to synthesize and align on insights gathered during research trips.

● Collaborated with PX lead designer on synthesizing three months of data from 12 different branch, call center, and
cafe locations.

BRAZE
UX Researcher    New York, NY    November 2016 – February 2019

● Instituted UXR at Braze including: question development, problem definition, prototyping, interview techniques, and
leading the first usability test in the six-year history of the company. This institution then spread to vertical teams,
designers, and PMs through workshops and collaborative execution

● Automated the collection of System Usability Scale scores for all key features. This provided PMs and designers
with a metric to continuously measure the success of their products over time and through change

● Created a standardized Airtable system for storing interviews and artifacts from testing sessions and user
interviews. This gave all departments at Braze visibility into UXR and value provided

● Research, design, iterate, and launch high-value features: Content Cards, Currents Data Streaming, Content Blocks,
In-App Message customization

EDUCATION UNIVERSITY OF MARYLAND
BA: Fine Art August 2008 – January 2009
BA: Political Science, Spanish Literature August 2002 – December 2005

IOWA STATE UNIVERSITY
Master of Human Computer Interaction Starting January 2023 (Part-Time)

COURSERA
Certificate: HCI June 2012 – July 2012
Certificate: Design Thinking July 2013 –August 2013
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